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For example, many industry observers are concmned that when News Corporation’s 
substantial programrmng aesets are combined with DIRECTV’s distribution platform, News 
Coqboration will gam the leverage to ram the price of ib progrunming to all distributors, 
causing corsume~s’ cable and satellite bills to rise. Others qucstion whether othcr cable or 
satellite distnbutors that are 
with the combined News CorparatiomIRECTV. Additionally, questions have been raised 
about the effect of the acquisition on the barriers that m y  new prognmmns and dishiiutorr 
wou d face m altmpting to enter the programrng andlor MVPD markus. 

affiliatcd with contmt providas will be able to fairly compete 

In answcnng these qunhons I t  will be unportnnt to look at whotha News Corporation 
will -nakc its content available on a nondiscriminatory basil to other disbibuton; in the COUISC 

of t i i i t  examinahon your agencies should weigh appropriately Newr Corparatmn’s pledge to 
r n a h  “programming available to all multichvlncl dirtributotr on non-discriminntory prius, 
term:. and conditions.” and cansider as well its decision not to apply this pledge to its 
broiulcas(ing properties. Similnrly. I t  ir important to cxrminc the porsiblo beneIits of News 
Corporation’s pledge “to open the DIReCTV platform to all campctiag propammers” and the 
potertial competitive value of any now services a combined News CorpatiodDIRBCTV may be 
able I O  offer Clearly it is important for your agencies to determine if the acquisition will 
enhance DIRECTV’s ability to conipcle in the MVPD market. 

F l ~ l l y .  we believe that your review should consider whothcr this acquisition will higgCr 
addit. anal transactions in the media marketplace md the effect of any frulher consolidation in 
hght ‘3f the recent FCC relaxahon of the rnedis ownership rulw. 

Maintaining robust compehtion in the m d a  is a priority for the Anh’rmst Subcommittw. 
We SI rongly believe that competition in the media 18 ossml id  to amme the divmity of 
cxprc;sion in both news and entertainment that wo 111 vdue. Accordingb, we urge that both of 
p u r  ;igmaes thoroughly review the irnplicntions of this magn, and its Iikelyimpact on 
comp :tition. 

m a r k  you for your attention to thig matter 

Very respectfully yours, 

- &e--‘ 
Ranking Manber, SUbcOdtbsC OD MME DEWME 

Chainnau, Subcommittee on 
Ant i ins t ,  Competition Policy, and 
Consumer Rights Conrumcr Right8 
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